
OurWeekly   |   8732 S. Western Avenue, Los Angeles, CA 90047   |   (323) 905-1300

ourweekly.com
facebook.com/ourweekly
instagram.com/ourweeklynews
x.com/ourweeklynews
linkedin.com/in/our-weekly-la8732

DIGITAL

PRINT

2025
Los Angeles Media Kit

CelebratingCelebrating
20 years20 years

SCAN QR CODE 
FOR OUR WEEKLY’S WEBSITE

Overview

OurWeekly LA distributes every Thursday reaching 200,000 readers weekly.
Our Weekly Antelope Valley distribution every friday reaching 30,000 readers weekly.
We are the largest distributing verified-circulation  Black owned newspaper on the  
West Coast. Sixty percent of our readership reside in the most affluent cluster of 
Black communities in the country and receive OW directly to their door, including 
communities such as: Baldwin Hills, Ladera, Windsor Hills, Lafayette Square, Blair Hills, 
Baldwin Vista, Leimert Park, Inglewood and Carson. Additionally, we have a targeted 
commercial network which channels the distribution of the paper through churches, 
restaurants, entertainment venues and various retail establishments throughout 
metropolitan Los Angeles.

OurWeekly is unique and here’s why:
4Edgy: We don’t shy away from tough or controversial subjects

4Comprehensive: In-depth coverage on cover and feature articles

4Compelling: We write about what resonates with our readership

4Innovative: Home of Across Black America and Addiction and Recovery

4Original: Design, style and format is fresh and has been copied by competitors. 
Readers are intrigued each week to “see what’s on the cover of OurWeekly”

4Better than competitive rates

OurWeekly covers pertinent new stories for the community from local, state and 
national levels. Weekly coverage includes: Lifestyle, Health and Wellness, Art, Culture 
and Entertainment, Food, Book Review, Events Calendar, OpEd, Government, Politics, 
Business and Professional, Education, Community, and Classified.
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Attention grabbing covers are always the topic of discussion every Thursday & Friday

Content

News/Business
Features, Local, State, 
National, Opinion, Across 
Black America
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Continues to trail 
Nathan Hochman

BY CALEB PUGH
OW REPORTER

In this election, many
seats are up for grabs, from
the presidential seat to state
and local elections like Los
Angeles County District
Attorney. Incumbent DA
George Gascon is going against Nathan Hochman,
an independent who previously ran for State office
as a Republican. 

Gascon was elected to office in 2020 on prom-
ises to reduce jail populations and retreat from
years of overly punitive law enforcement, part of a
nationwide movement sparked by the police
killings of George Floyd and others in early 2020.
He ended cash bail for most offenses, began

declining to seek the death penalty,
and refused to prosecute many
misdemeanors, such as trespassing
and drug possession.

As a result, hundreds of people
have avoided jail or served shorter
sentences than they would have
under previous district attorneys.
Gascón has since rolled back some
of his most controversial policies,
including his hard line against
most criminal enhancements, say-

ing at a candidates forum in
September that his approach has “evolved” over
his term in office.

As of June 2024, Gascon has been sued by  20
prosecutors in his office who alleged he retaliated
against them for opposing or questioning his pro-
gressive policies and directives.

Gascon reelection for D.A.

cpugh@ourweekly.com

Representing 43rd 
Congressional District

BY CALEB PUGH
OW REPORTER

Rep. Maxine Waters (CA-
43) is considered by many to be
one of the most powerful
women in American politics
today. She has gained a reputa-
tion as a fearless and outspoken
advocate for women, children,
people of color, the poor, veterans, and seniors.

Congresswoman Waters has been dubbed
“Aunty Maxine” by millennials who appreciate her
advocacy and understanding of issues important
to them. Re-elected in November 2022 to her 17th
term in the House in receiving more than 70 per-
cent of the vote in her district, Waters represents
parts of Los Angeles, including the communities
of Westchester and Playa Del Rey, the unincorpo-
rated areas of Los Angeles County comprised of
Lennox, West Athens, West Carson, Harbor

Gateway, El Camino Village, and
Watts. The 43rd District also
includes the diverse cities of
Gardena, Hawthorne,
Inglewood, Lawndale, Lomita,
and Torrance.

Before her election to the
House of Representatives in
1990, Waters had already
attracted national attention for
her no-nonsense, no-holds-
barred style of politics. During
14 years in the California State

Assembly, she rose to the power-
ful position of Democratic Caucus Chair. She was
responsible for some of the boldest legislation
California has ever seen: the largest divestment of
state pension funds from South Africa; landmark
affirmative action legislation; the nation’s first
statewide Child Abuse Prevention Training
Program; the prohibition of police strip searches
for nonviolent misdemeanors; and the introduc-
tion of the nation’s first plant closure law.

Waters seeks another House term

cpugh@ourweekly.com

Representing 
55th District

BY CALEB PUGH
OW REPORTER

Isaac G. Bryan represents
California’s 55th Assembly
District, which consists of
Baldwin Hills, the Crenshaw
District, Culver City, Ladera
Heights, Mar Vista, Del Rey, Palms, Pico-
Robertson, Beverly Grove, Mid-Wilshire, and
parts of South Los Angeles.

In the Assembly, Isaac serves as Chair of the
Committee on Natural Resources and Chair of the
Assembly’s first Select Committee on Poverty and
Economic Inclusion. In addition, he serves as a
member of the following committees:
Appropriations, Government Organization,
Judiciary, and Privacy & Consumer Protection. In
2022, he was elected Treasurer of the California
Legislative Black Caucus. He is Vice Chair and a

founding member of the Renters
Caucus.

In the Assembly, Isaac
secured funding to establish the
Center on Reproductive Health,
Law, and Policy at UCLA
School of Law; the first Climate
Change Education Center in the
California Community College
system at West LA College; a
stipend program for students in

the trades to earn a living wage
while studying for certificates, and millions of dol-
lars for other projects across the 55th District. 

Isaac’s legislative accomplishments have includ-
ed phasing out the Inglewood Oil Field and other
oil drilling near homes and communities in
California (SB-1137), ending prison gerrymander-
ing (AB-1848), ending punishing fees for parents
with children in foster care (AB-1686), protecting
students from predatory insurance practices (AB-
1823) and strengthening online campaign finance
disclosure requirement (AB-1848).

Isaac G. Bryan for the Assembly

cpugh@ourweekly.com

37th Congressional District

BY ERIN HERRIFORD 
OW REPORTER 

Rep. Sydney Kamlager-Dove repre-
sents the 37th Congressional District.
The district includes Culver City,
Ladera Heights, View Point-Windsor
Hills, Mid City, Century City,
Beverlywood, View Park-Windsor
Hills, South Robertson, Exposition
Park, University Park, Vermont Knolls,
West Adams, Leimert Park, Jefferson Park,
Vermont Square, Hyde Park, Crenshaw and
Baldwin Hills. 

Kamlager-Dove, running unopposed this year,
has been in office since Jan. 3, 2023. She serves on
the House Foreign Affairs Committee, Natural
Resources Committee (Vice Ranking Member), is
a member of the Democratic Women’s Caucus,

the Congressional Caucus
on Foster Youth, and the
Congressional Brazil
Caucus.

In Congress,
Kamlager-Dove’s focus
has been on economic
justice, art, and democ-
racy. She also passed the
GRATEFUL Act that
helps locally-employed
U.S. embassy staff
abroad to immigrate to

the U.S. She also helped to
establish the Congressional Black Caucus
Institute’s Global African Diaspora Initiative.
Kamlager-Dove has almost 10 years of experience
working with the people of Los Angeles in local
office and state legislature. 

Kamlager-Dove seeks second term

eherriford@ourweekly.com
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Representing 61st District 

BY ERIN HERRIFORD 
OW REPORTER 

Tina Simone McKinnor is a
member of the California State
Assembly for the 61st district.
The 61st district consists of
Inglewood, Lawndale,
Hawthorne, parts of Gardena,
parts of Los Angeles, Lenox, Los
Angeles, Marina del Rey, Venice, West Athens,
Westchester and Westmont . McKinnor is running
for re-election against Alfonso Hernandez.
McKinnor is endorsed by Black Women
Organized for Political Action, California
Legislative Black Caucus, and Cal Fire Local 2881. 

McKinnor is on several committees including
the Arts, Entertainment, Sports & Tourism,
Business and Professions, Environmental Safety
and Toxic Materials, Governmental Organization,
Judiciary, and serves as Chair of the Public
Employment and Retirement Committee.

Additionally, she is the Chair
of the 2028 Olympic and
Paralympic Games, Chair of
the Los Angeles County
Legislative Delegation and
Chair of Restorative Justice.  

McKinnor as a legislator
has taken on some very pro-
gressive and forward-moving
policy issues including legis-
lation to unionize state leg-
islative employees, reducing

microplastics from our environ-
ment and eliminating racist housing policies need-
ed to create safe and inclusive neighborhoods
across the state. 

Prior to her election to the California State
Assembly, McKinnor worked as a Civic
Engagement Director for the non-profit LAVoice
and Operational Director for the California
Democratic Party and Chief of Staff for many
members of the State Assembly. 

Tina Simone McKinnor for Assembly

Tina Simone 
McKinnor

eherriford@ourweekly.com

LA 10th Council District

BY MERDIES HAYES
EDITOR

Heather Hutt is the current
councilwoman for the Los
Angeles 10 District. She is seek-
ing reelection.

Hutt was born and reared in
Los Angeles and is the first
woman–and first Black woman–to be
appointed as a voting member of the 10th District.
Hutt has worked in public service for more than
three decades. She has served as the first Black
U.S. Senate State Director in California’s history. In
that role, Hutt advocated for women by bringing
together healthcare professionals to discuss

implicit bias in healthcare, espe-
cially for women and women
of color as well as advocating
for DACA (Deferred Action
for Childhood Arrivals) recipi-
ents.

Hutt wants to “double
down” on housing unhoused
residents not only in her dis-
trict but throughout the City
and County of Los Angeles.

She wants to build more parks
that are more equitable, safe and accessible. 

Hutt is endorsed by Sen Alex Padilla (D-CA),
the Los Angeles County Federation of Labor
Mayor Karen Bass and the Sierra Club.

Heather Hutt reelection bid

Heather 
Hutt

mhayes@ourweekly.com

Community News
Human Interest, 
Health & Wellness, 
Politics

20 Oct. 31 - Nov. 6, 2024 Voter Guide 2024 / ourweekly.com

Specific to ‘progressive,’ 
‘cynical,’ ‘conservative,’ etc.

BY OW STAFF

Black voters in the US are often lumped into
one bloc, but a new national survey has found
that they can be defined by specific clusters: lega-
cy civil rights, secular progressives, next-gen tra-
ditionalist, rightfully cynical, and race-neutral
conservative.

“These clusters indicate that there are incredi-
ble differences within the Black community, in
terms of how people think about democracy and
their role in our democracy,” said Katrina
Gamble, CEO of Sojourn Strategies during a press
conference on Sept. 4.

Out of the 2,034 registered voters and 918
Black unregistered voters surveyed, 41 percent of
respondents were found to be legacy civil rights
voters who skewed older than 50 years of age and
had the highest voter turnout rates. Legacy civil
rights voters were also the most likely group to
believe that their vote has the power to drive
change. On the other end, the rightfully cynical,
22 percent of respondents, were the youngest
cohort and the least likely to vote. Based on their
personal experiences of racism at work and with
the police, this cluster was the least likely to
believe that their vote matters.

Next-gen traditionalists, 18 percent of respon-

dents, were the most religious and least educated
cluster, mostly consisting of millennial and gener-
ation Z voters. They had a low voter turnout rate
and a moderate belief in the power of their vote.
The most progressive respondents fell within the
secular progressives cluster, at 12 percent, of
which the majority were educated women who
were highly likely to vote.

Finally, the race-neutral conservatives, 7 per-
cent of respondents, consisted mostly of men and
were the second oldest cohort as well as the most
conservative. Race-neutral conservatives had a
moderate voter turnout rate and were likely to
blame systemic barriers on individual choices.

Community-based organizations from
Pennsylvania, Georgia and Michigan discussed
the need to tailor mobilization efforts to different
types of Black voters during an Wednesday Oct.
23 press conference. In Pennsylvania, for instance,
the grassroots group Power Interfaith is using the

‘Black voting bloc’ composed
of very distinct political views

results of the survey to engage 50,000 eligible
Black voters throughout the state. Ahead of the
election, the organization will tap Black Muslim
and Christian congregations to help recruit 2,000
hosts who will serve soul food dinners to young
people.

Hosts from the legacy civil rights cluster will
use the survey results to inform discussions with
younger generations at the dinner. “For Black
folk, food actually is our love language,” said Rev
Dr Gregory Edwards, interim executive director
of Power Interfaith. “Something magical happens
when folks sit around the dining room table with
some good food; it creates space for conversation
about politics, about relationships, about dreams,
hopes and aspirations that aren’t happening else-
where.”

This fall, the Georgia-based voter engagement
group New Georgia Project plans to use the
research findings to tailor its door canvassing,
phone and text scripts. “We’re able to train our
canvassers and others to talk to people and to lis-
ten to them and to make sure that they are
addressing what they care about, versus some tra-
ditional operations that may just talk at people,”
said Ranada Robinson, the group’s research direc-
tor.

In Michigan, a series of events called Just
Effing Care Fest hosted by the grassroots group
Detroit Action will engage rightful cynics by
showcasing local influencers and artists while
convening young Black people to discuss the
issues that they’re most concerned about. “Young
Black community artists have a strong influence
with the rightful cynics,” said Branden Snyder, the
group’s senior advisor. “They’re able to talk about
how they’ve transformed their own cynicism into
artistic expression, building a world that should
be.”

While Black registered voters overwhelmingly
favor Kamala Harris over Donald Trump, accord-
ing to a recent Pew Research Center survey, the
Black values research is not targeted toward a par-
ticular campaign or party, said Gamble from
Sojourn Strategies.

Instead, the survey is designed to help the
Black electorate see that their vote matters. “It
really centers our understanding, how do we not
only increase Black folks across the segments’ per-
ceptions of their own power, but also get this
research into the hands of organizations that can
organize them into having actualized power in
our democracy and our elections?” said Gamble.

“Race-neutral conser-
vatives had a moderate
voter turnout rate and
were likely to blame
systemic barriers on
individual choices.”

Ultra conservatives rebel 
against Black victories

BY MERDIES HAYES
EDITOR

During her confirma-
tion hearing in October
2020, future Supreme
Court Associate Justice
Amy Coney Barrett was
grilled about the term
“super precedent”in refer-
ence to any possibility
that Roe v. Wade might be
overturned. She noted that
some cases are “so well settled that no political
actors and no people push for their overruling.”

Barrett went on to refer to advice given to her
by the late Supreme Court Associate Justice
Antonin Scalia–whom she clerked for in the late
1990s–regarding the 1954 Supreme Court ruling
in Brown v. Board of Education, also a so-called
“super precedent,”which Scalia said would never
be overturned because it is so tightly woven into
the American socio-political fabric.

Ultra-conservative forces 
turn against Black history 
We know what happened with Roe v. Wade.

Now a new front has been stationed against well-

established societal gains made by African-
Americans over the past 70 years. The pushback

may have begun with the decades-
long reluctance of conservative
Republicans to reauthorize the 1965
Voting Rights Act–in particular the
refusal by House and Senate
Republicans to help pass the John
Lewis Voting Rights Advancement
Act of 2023. Then ultra-conservative
forces turned against Black history
studies in the nation’s secondary
schools. These right-wing entities
subsequently found refuge in the
Supreme Court which ruled against

officials utilizing affirmative action
measures in decisions regarding college admission
and employment opportunities. Next was the
vehement rejection of the principles of DEI initia-
tives (Diversity, Equity and Inclusion) among the
nation’s corporations.

In the zeal to eliminate what some call “anti-
White”racism, there is presently a fast-moving
effort to identify and prosecute any and all indi-
viduals or groups that implement policies that rec-
ognize and reward the aforementioned hard-
earned victories African-Americans have gained.
These actions have caused the African-American
community to reel from a series of ultra-right

Project 2025 and the reversal
of decades of social progress

Amy Coney 
Barrett

see PROJECT 2025 page 21
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Plaintiff also alleges ‘retaliation’

BY OW STAFF

Megan Thee Stallion created an unbearable
work environment for her personal cameraman,
subjecting him to watch the artist have sex with
another woman in the vehicle he was in as well as
fat-shaming him and not paying him his full
wages, according to a lawsuit filed late last month.

Plaintiff Emilio Garcia’s Los Angeles Superior
Court suit names as defendants Megan Thee
Stallion, Megan Thee Stallion Entertainment, Inc.,
Hot Girl Touring LLC, and Roc Nation.

The suit alleges retaliation and multiple state
Labor Code violations and seeks unspecified com-
pensatory and punitive damages.

Garcia maintains he was jointly employed by
Megan Thee Stallion Entertainment and Roc
Nation.

“Megan just needs to pay our client what he’s
due, own up to her behavior and quit this sort of
sexual harassment and fat shaming conduct,”
plaintiff ’s attorney Ronald Zambrano said.
“Emilio should never have been put in a position
of having to be in the vehicle with her while she
had sex with another woman. Inappropriate is
putting it lightly. Exposing this behavior to
employees is definitely illegal.”

The suit alleges the misconduct occurred while

he was touring with Megan Thee Stallion in Ibiza,
Spain, in June 2022. A representative for the 29-
year-old rapper, whose real name is Megan Jovon
Ruth Pete, could not be immediately reached at
press time.

“Plaintiff could not get out of the car as it was
both moving and he was in the middle of nowhere
in a foreign country,” the suit states. “Plaintiff was
embarrassed, mortified and offended throughout
the whole ordeal.”

The singer later told Garcia not to talk about
what he had seen with anyone, according to the
suit, which further states that the following day
Megan Thee Stallion told Garcia he was fat and
ate too much.

Garcia, who began working with Megan Thee
Stallion in July 2018 as her personal cameraman,
maintains that he was classified as an independent
contractor rather than an employee of the singer,
depriving him of essential healthcare, proper
wages and overtime pay in excess of six figures,
according to the lawsuit.

Garcia was supposed to work regular eight-
hour days, but he was required to take calls from
Megan Thee Stallion and to perform other tasks
without being given breaks for rest or meals, the
suit states. The performer also told Garcia not to
work for anyone else, barring him from making
additional money, according to the suit.

ENTERTAINMENT

New work by Henry Louis Gates Jr.

BY TERRI SCHLICHENMEYER
OW CONTRIBUTOR

These days, everybody’s got a
label maker.

The color of your skin? Punch
out a label. The texture of your
hair? Punch out a label. The way
you walk, talk, or the things you
like? No, you know who you are,
no labels necessary. Still, as you’ll
see in the new book “The Black
Box” by Henry Louis Gates, Jr. (
2024, Penguin Press), there was a
time when the issue wasn’t quite as
clear.

Nearly 10 years ago, when his
granddaughter was born, Henry
Louis Gates, Jr. asked his son-in-law about “the box.”
The child, Gates, Jr. says, is “87.5 percent European”
and looks white, but her parents checked a box on her
birth certificate to indicate that she is “Black.” 

“Such is the absurdity of the history of race and
racial designations in the United States of America...”
he says. 

And it’s been that way since the beginning.
Purchased by a Boston merchant upon her arrival

in 1761, Phillis Wheatley was taught to read and later,
she learned to write poetry. In 1772, her owners
endeavored to publish a book of her words but most
white people refused to believe that a Black person
could write at all, let alone such moving poetry.

One of those white people was Thomas Jefferson,
who believed that skin tone mattered in “character,
intelligence, and culture.” 

Says Gates, Jr., “Black people fought back...by creat-
ing their own genre of literature...” and more than a

hundred of them wrote “book-length slave narratives.”
Some even went on to lecture about

ending slavery. Later, “Black intel-
lectuals” wrote about and dis-
cussed the ideas of colonization
and emigration. Others wondered
publicly what to “call the race” –
Black, Afro-American, Negroes,
“colored,” or something else? 

By the early 1900s, Gates, Jr.
says, “art forms were classed” and
Black culture had taken a turn
toward “politics of disrespectabili-
ty” that white people weren’t sup-
posed to hear or see. This later led
to hip-hop, and the works of Alice
Walker, Toni Morrison, and “the
pioneers of the Black women’s lit-
erary movement...”

Sit down with “The Black Box,”
and you’re going to be there awhile.

This isn’t, in other words, a meaningless novel that
you’re going to forget in two weeks; no, it’s something
that you’ll need time to digest, that’ll make you think,
and that you’ll want to discuss.

With a quick reminder of how the struggle to read
and write began with the denial of both, author Henry
Louis Gates, Jr. takes readers on a journey to show how
the written word was crucial in the resistance to slavery
and the formation of culture. This leads to a fascinating
discovery of how Black community historically
diverged from white America, especially in the
Victorian Age, and how identity figured into it.
Readers will also delight in seeing how quietly-created
(and quietly public) early-20th-century language and
writing created today’s various genres in literature and
music. 

“The Black Box” takes a deep dive into its subject,
so be prepared to ponder. Casual truly doesn’t describe
it; in fact, involved would be a more proper label.

‘The Black Box’ delves
into race and literature

Megan Thee Stallion sued
for Labor Code violations

’Phil Silvers Show,’ ‘McCloud,’
‘Battlestar Galactica’

BY OW STAFF

Terry Carter, the pio-
neering actor, documentari-
an, and broadcaster whose
screen credits included the
original “Battlestar
Galactica,” “McCloud” and
“Foxy Brown,” died on
April 23 at his home in
Manhattan. He was 95.

A statement posted on
Carter’s website did not dis-
close a cause of death but
said he died peacefully at
home.

Born John Everett
DeCoste in 1928, Carter grew
up in Brooklyn and attended several colleges,
including Hunter College, Boston University,
UCLA, Northeastern University, and St. John’s
University School of Law. He studied acting with
Howard Da Silva in the early 1950s and played a
number of roles in Broadway and Off Broadway
stage productions during his early career, including
“Mrs. Patterson,” in which he appeared opposite
Eartha Kitt.

Carter’s breakthrough screen project was “The
Phil Silvers Show,” on which he played Pvt. Sugie
Sugarman from 1955 to 1959 and was the only reg-

ular Black cast member. In the 1960s, he appeared
on a number of TV shows, includ-

ing the World War II drama
“Combat,” where he was the only
Black GI character in the entire
series. Carter also served as an
anchorman for Boston’s NBC
affiliate network WBZ-TV from
1965 to 1968, making him New
England’s first Black news anchor.

Carter appeared in many of his
most prominent projects in the
1970s. After leading the 1973
Blaxploitation film “Brother on
the Run,” Carter portrayed Pam
Grier’s boyfriend in the genre’s
seminal hit “Foxy Brown” in 1974.
That same year, he played a police
officer in the dog-centric family
film “Benji.” Carter also portrayed

second-in-command Colonel Tigh
on the sci-fi series “Battlestar Galactica” in the late
‘70s and Sgt. Joe Broadhurst, the protagonist’s part-
ner on “McCloud,” for seven seasons.

Carter launched his own production company,
Meta/4 Productions, in Los Angeles in 1975. He and
his company produced more than 100 educational
documentaries, some of which were for the Library
of Congress, PBS, and the National Endowment for
the Arts. Among his most notable documentary
projects were “Katherine Dunham Technique,”
which captured the process of the titular choreogra-
pher, and “A Duke Named Ellington,” a two-part
documentary.

Terry Carter, pioneering Black
actor, passes away at age 95

Proposed $12.8 billion budget

BY OW STAFF

A City Council committee on Wednesday con-
tinued its discussion over Los Angeles Mayor
Karen Bass’ proposed $12.8 billion budget for fis-
cal year 2024-25, which is meant to help ensure
fiscal stability through 2029.

The five-member Budget, Innovation and
Finance Committee will hear from commissioners
and staff members regarding the city’s employees’
retirement system, fire and police pensions, and
the Port of Los Angeles.

On Tuesday, the committee heard from high-
ranking city officials, who echoed Bass’ message
that the proposed budget will serve as a “reset” for
the city. They said it would guide the city toward
financial stability amid a lower-than-projected
revenue outlook, new labor contract costs and
other concerns in the coming years.

While there was agreement among committee
members that the spending plan was a step in the
right direction, there was worry about how efforts
to address a $467 million deficit would impact city
services.

Councilman Bob Blumenfield, chair of the
committee, opened the meeting by saying that
decisions this year are “somewhat limited,” recog-

nizing that the City Council and Bass made big
decisions when they signed off on various labor
contracts, providing higher wages and benefits for
most city workers, as well as Los Angeles Police
Department sworn officers. While defending
those “right choices,” he said the consequences are
reflected in the 2024-25 budget.

“I don’t want to sugarcoat what we’re
facing–except for the potential budget we were
going to face during COVID-19, which was avoid-
ed because of federal funding–this is the worst
budget I’ve had to face in my time as a council
member in terms of real reductions.”

The mayor’s office and City Administrative
Officer Matt Szabo also provided an overview of
the budget, which will go to the City Council for
revisions and must be adopted before the fiscal
year begins July 1.

Representatives for Bass said the spending plan
represents a $323.3 million, or 2.46%, decrease
compared to the 2023-24 budget of $13.1 billion.
They also said the proposal meets the city’s policy
of maintaining the reserve fund at a 5% mini-
mum.

In the current fiscal year, the city faces a $467
million deficit, composed of a revenue shortfall of
$180 million below projected and unexpected
spending of about $289 million, mainly from lia-
bility payouts related to the LAPD.

City Council debates spending plan

Terry Carter
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OurWeekly distributes to homes and retails shops across Los Angeles.

Zip Codes
90001, 90002, 90003, 90007, 90008, 90010, 90011, 90012, 90015, 90016, 90018, 
90019, 90035, 90036, 90037, 90043, 90044, 90045, 90047, 90056, 90059, 90061, 
90062, 90089, 90211, 90220, 90221, 90222, 90232, 90248, 90249, 90262, 90301, 
90302, 90305, 90745, 90746

Cities
Los Angeles, Beverly Hills, Compton, 
Gardena, Lynwood, Inglewood, Carson, 
Culver City, Crenshaw, Leimert Park, Wilshire, 
South Los Angeles, West Adams, Baldwin 
Village, Jefferson Park, King Estates, Windsor 
Square, Miracle Mile, Windsor Hills, View Park, 
Westchester West Park Terrace, Morningside 
Park, Ladera Heights, Baldwin Hills, Fox Hills, 
Watts, Willowbrook, Athens, Chestferfied 
Square, Morning Circle

Distribution
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General Rates
All prepayment orders qualify for a 10% 
discount. All rates are per week.

AD SIZES

Full Page

3/4 Page

1/2 Page

1/3 Page

1/4 Page

1/6 Page

1/8 Page

1/16 Page

COLOR
Color is an additional charge.
Spot� $550
Four Color� $1000

4 WEEK TERM

$5,847.24 

$4,517.01 

$3,101.59 

$2,129.12 

$1,645.27 

$1,130.52 

$872.80 

$599.59 

8 WEEK TERM

$4,927.37 

$3,860.60 

$2,651.05 

$1,819.78 

$1,404.26 

$964.77 

$745.94 

$512.48 

AD SIZES

Full Page

3/4 Page

1/2 Page

1/3 Page

1/4 Page

1/6 Page

1/8 Page

1/16 Page

13 WEEK TERM

$4,345.80 

$3,356.85 

$2,305.15 

$1,582.43 

$1,221.82 

$839. 34 

$648.62

$445.61 

26 WEEK TERM

$3,880.20 

$2,997.41 

$2,058.19 

$1,412.86 

$1,091.84 

$749.54 

$579.21 

$399.94 

52 WEEK TERM

$3,527.43 

$2,724.94 

$1,871.06 

$1,284.36

$992.59

$681.31 

$526.43 

$361.78 

PREMIUM POSITION
Limited availability.
Front page ad across full bottom width.
Full color included.
Size: 10.5” wide by 1.5” deep
$5,500

Double Truck	 Open Term	 $14,682.45 

OPEN TERM

$7,016.63 

$5,420.37 

$3,722.04 

$2,554.93 

$1,974.36 

$1,345.56 

$1,047.31 

$719.55 
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AD SIZES
Size	 Vertical	 Horizontal	 Columns x Rows
	 (Width x Height)	 (Width x Height)

Full Page	 10.5” x 11”		  4x4
3/4 Page	 7.833” x 11”	 10.5” x 8.218”	 3x4 or 4x3
1/2 Page	 5.167” x 11”	 10.5” x 5.437”	 2x4 or 4x2
1/3 Page	 5.167” x 8.218”	 7.833” x 5.437”	 2x3 or 3x2 
1/4 Page	 2.5” x 11” or	 10.5” x 2.656”	 1x4 or 2x2 or 4x1
	 5.167” x 5.437”		
1/6 Page	 2.5” x 8.218”	 7.833” x 2.656”	 1x3 or 3x1
1/8 Page	 2.5” x 5.437”	 5.167” x 2.656”	 1x2 or 2x1
1/16 Page	 2.5” x 2.656”		  1x1

Retail Ad Sizes

3/4 Page - 4x3
Horizontal

Full Page - 4x4

1/6
Page
1x3
Vert.

1/4 Page
2x2
Vertical

1/4 Page - 4x1
Horizontal

1/16
Page
1x1

3/4 Page - 3x4
Vertical

1/8
Page
1x2
Vert.

1/2 Page
2x4
Vertical

1/3 Page
2x3
Vertical

1/3 Page - 3x2
Horizontal

1/6 Page - 3x1
Horizontal

1/4
Page
1x4
Vert.

1/2 Page - 4x2
Horizontal

1/8 Page
2x1
Horizontal

COLUMN & ROW SIZES

Column (width)	
1 column 2.5”
2 columns 5.167”
3 columns 7.833”
4 columns 10.5”

Row (height)
1 row 2.656”
2 rows 5.437”
3 rows 8.218”
4 rows 11”

Double Truck 21.876” x 11”
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Production Requirements
Advertising design: There is no charge for advertising design for use in our newspaper. 
Ads requiring excessive production work or substantial last-minute changes will be 
subject to a production charge.

Camera ready ads: We recommend documents in PDF format with fonts embedded 
or raw file(s) including document file, images and fonts, or TIFF’s and JPEG’s. True type 
fonts are NOT compatible with our press. Please make sure all fonts are postscript.

To ensure image clarity, the maximum ink density allowed is 240.

If submitting an ad in a native file format, we will only accept from the following 
software and please include the native file, all images and fonts used:
	 • QuarkXPress 4.11 or higher
	 • Adobe InDesign CS or higher
	 • Adobe Illustrator CS or higher
	 • Adobe Photoshop CS or higher

NOTE: We do not accept files created in MS Word, MS Excel, Adobe PageMaker, MS 
Publisher, or file formats in EPS or BMP.

Send file(s) to: ads@ourweekly.com and CC your account executive.

The subject heading of your email should include your account name, date running 
and size. For example: BOA - 8/6 - 1/2 Page

The file name should be your account name. For example: BOA.pdf, Lowes.tiff, etc.

Another ad delivery option is our FTP site:
FTP Address: ftp.ourweekly.com
User Name: advertisers
Password: ourweekly

Please notify your account executive if uploading ad copy via ftp.

Recommendations: To insure a quality print, files must be a minimum of 300dpi at 
100%. They may go as high as 600dpi at 100%. Our newspaper are printed at 150 lpi. 
Please take into consideration that once on the press all images produce 20% darker. 

Color files must be CMYK and black and white files in grayscale. No RGB, LAB, INDEX, 
etc. in any files.

Files received in the wrong color mode will be converted to the correct color mode.  
When such conversion occurs, some quality will be lost.  It is in your best interest to 
submit correct files to ensure the highest of quality.
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Black Business Association
Business of the Year
	
Greater L.A. African American 
Chamber of Commerce Media of the 
Year

National Association of Women 
Business Owners Rising Star	

National Association for the 
Advancement of Colored People Ida 
B. Wells Medal of Courage

Carson Chamber of Commerce
The Messenger Award	

The New Leaders
The Legacy Builder Award

Brookins  AME
The Meritorious Achievement

McCoy Memorial
History Makers

Baptist 
Ministers 
Conference
Media Leadership
	
Community Financial Resource 
Center  Community Advocate	

Sisters At the Well
We See You	

Recycling Black Dollars
Distinguished Publishers

Community Coalition
Community Soldier Award

Black Women Lawyers
Literacy Award

Congresswoman Diane Watson
Influential Business Leader

Award Winning

OurWeekly’s dedication and coverage of local, 
state, political, national news, community features, 
entertainment, education, business and our 
uncompromising cover stories have lead us on the 
path of excellence.

Over the past years, OurWeekly has been recognized with 
many accolades.
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Content Differentiation
4 Arresting Cover Design
	 (Intrigues readers as to what will be on next cover)

4 Cover Design drives higher in-store pick up 
rate

4 90% of content written by in-house staff 
writers or contractors–we are talking with 
people/newsmakers

4 Consistent weekly sections readers can rely 
on

4 Sections include: Local News, History, 
Business, Art & Entertainment, Community, 
Across Black America and more

4 Content is relevant, we don’t shy away 
from controversial subjects

4 Content is sophisticated, thought 
provoking, and written at a higher level 
than competing community papers

4 Experienced Newsroom: 70+ years of 
combined editorial staff experience

Circulation Facts
4 True Circulation–Weekly circulation is 

audited by Circulation Verification Council

4 OurWeekly Los Angeles 50,000 weekly
	 OurWeekly Antelope Valley 10,000 weekly
	 Healthier Your magazine 15,000 quarterly

4 Largest circulation audited Black paper in 
Southern California

4 300+ In store pick up locations

4 35,000 copies delivered directly to our 
readers homes weekly

4 Highest in-store pick up rate in the market 
(Less than 1% are left unread)

4Adjudicated for Carson
	 (The official paper for the city of Carson)

Competitive
4 Lowest cost per million readers reached 

4 Out of pocket cost is lower than our 
competitors

	 (We are underpriced in comparison)

4 Introductory New Customer Rate
	 (First time only advertisers)

Product Portfolio
4 Retail, front of the book ads
4 Professional Service Directory
4 Classified
4 Web tile and banner ads
4 Facebook, Twitter
4 Inserts

Value Added Advantages
4 Fully Archived Website–First Black paper to 

launch such

4 Most experienced Newspaper Executives 
with over 125 years combines industry 
experience

4 Most experienced Publisher and COO  
in the market, 84+ years of combined 
industry experience

4 Philanthropy: Serves or have served on the 
following boards: United Negro College 
Fund, Community Redevelopment Agency 
Information Technology (appointed by 
Mayor), National Association of Women 
Business Owners, National Newspaper 
Publishers Association, Crenshaw 
Chamber of Commerce, the Gas Company, 
CAC, and others

4 Award Winning–has garnered more awards 
in last 8 years than any other paper in 
marketplace including: Best Business 
Award, Best Media and Rising Star Award 
and several others

Regular Core Group of well 
established companies which 
advertise in OW and lends further 
credibility
4 Bank of America, Hollywood Bowl, LAPD, 

LA County Sheriff, Metro Transit Authority, 
DWP, So. Cal. Edison, Wells Fargo and other 
partnerships & collaborations

Substance
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Audience 
Profile
OurWeekly distributes to the wealthiest 
African American communities in the 
country, targeting the movers and 
shakers who influence buying decisions 
nationwide.

4According to Mckinsey & Company, “ In 2019, consumer expenditures by Black 
households totaled approximately $835 billion. Combined spending by all Black 
households has increased 5 percent annually over the past two decades. It has 
outpaced the growth rate of combined spending by White households (3 percent), 
driven mostly by faster population growth.

4Combined spending by all Black households has increased 5 percent annually 
over the past two decades. It has outpaced the growth rate of combined spending 
by White households (3 percent).

4Black oriented newspaper readers are educated, wealthy consumers with 
significant discretionary income and plans to spend it

4Advertisers will miss reaching this key “Blockbuster” audience if they omit ad 
campaigns in Black Press Publications

4CA Black-press readers have an average household income of $63,268. More than 
60% of the readers are female, with 61% aged 25-54 and about half between 25 
and 49. Nearly 60% are homeowners, and another 25% plan to buy a  home in the 
next two years

4Black consumers want to be treated fairly and with dignity. How Blacks appear in 
your advertisements; how they feel as they do business with you and if you source 
culturally relevent products through Black businesse is highly relevant

4Black press readers are invaluable influencers within the African American 
community and are significant for marketers who are trying to leverage 
advertising dollars, roll out new product launches, and build awareness campaigns 
to this burgeoning audience

4Los Angeles has 8.56% or 332.173 Blacks
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NEWS:NEWS:
Honor for historic educatorHonor for historic educator
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Target audience for the past 12 months for 
Black/African American

General Profile

Age
	 18 – 49� 67.2%
	 50+� 32.8%

Gender
	 Female� 51.2%
	 Male� 48.8%

Income
	 $10,000 – $29,999� 24.9%
	 $30,000 – $49,999� 30.4%
	 $50,000 – $250,000� 44.7%

Marital Status
	 Single� 33.3%
	 Married� 49.1%
	 Other� 17.6%

Education
	 Some College (1 – 3 yrs.)

� 32.3%
	 College Graduate� 12.8%
	 Post Graduate Degree� 8%

Employment
	 Employed Full-Time� 48.7%
	 Employed Part-Time� 18.2%

Automotive Profile

Vehicles per household
	 1 – 2 Cars� 64%

New vehicles per household
	 1 – 2 Cars� 45.3%

Used vehicles per household
	 1 – 2 Cars� 43%
	

Leased vehicles per household
	 1 – 2 Cars� 7%
	

Any vehicles bought new, used 
or leased
	 Bought New� 49.1%
	 Bought Used� 57.2%
	 Leased� 6.5%

Make of any vehicle owned or 
leased
	 Ford� 25.9%
	 Toyota� 20.7%
	 Honda� 15.6%
	 Chevrolet� 14.1%
	 Nissan� 10.7%
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STAYING AHEAD OF LATEST SCOURGE
STAYING AHEAD OF LATEST SCOURGE

THE PROLIFERATION OF NEW DRUGSTHE PROLIFERATION OF NEW DRUGS

NEWS:NEWS:
Exciting lineup at Exciting lineup at 
Barbara Morrison CenterBarbara Morrison Center

NEWS:NEWS:
More Black women More Black women 
experiencing homelessnessexperiencing homelessness
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Position	 Size                       Monthly Rate	                      File Types

Top	 728px  X  90px	 $2,800.00	 .jpg, .gif, animated .gif or flash
Leaderboard

Bottom	 728px  X  90px	 $1,900.00	 .jpg, .gif, animated .gif or flash
Leaderboard

Top Cube	 300px  X  250px	 $1,500.00	 .jpg, .gif, animated .gif or flash

Middle Cube	 300px  X  250px		  .jpg, .gif, animated .gif or flash

SkySkrapper	 300px  X 600px	 $2,600.00	 .jpg, .gif, animated .gif or flash

Top, Middle & Bottom Cube
300px X 250px

Web Ad Sizes 
& Rates

Leaderboard
728px X 90px
ads not to scale

320px  X  120px	 ( Mobile) 

Sky Skrapper
300px X 600px
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Newsletter

Position	 Size	 Rate	 File Types

Top	 728px  X  90px	 $1,500.00	 .jpg, .gif, animated .gif or flash
Leaderboard

Bottom	 728px  X  90px	 $1.300.00	 .jpg, .gif, animated .gif or flash
Leaderboard

Top Cube	 300px  X  250px	 $1,000.00	 .jpg, .gif, animated .gif or flash

Middle Cube	 300px  X  250px	 $800.00	 .jpg, .gif, animated .gif or flash

Bottom Cube	 300px  X  250px	 $600.00	 .jpg, .gif, animated .gif or flash

Top, Middle & Bottom Cube
300px X 250px

Leaderboard
728px X 90px
ads not to scale




